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Sponsorship involves investment in events or activities, for the purposes of helping worthy causes and organisations within our community. Sponsorship is a commitment by the Queensland Law Society to support a section of the profession or the community on the understanding that the Queensland Law Society receives tangible benefits. The tangible benefits that the Queensland Law Society requires from any sponsorship involvement may include:

The tangible benefits that the Queensland Law Society requires from any outgoing sponsorship agreement may include:

· raising public awareness on a particular issue i.e. legal issues or community concerns that have a particular relevance to the Queensland Law Society and its members

· involving the Queensland Law Society in a worthwhile community activity

· supporting the Queensland Law Society’s strategic direction – this would include university academic law and scholarship prizes

· developing a positive corporate image for the Queensland Law Society

· offering an alternative form of advertising.

Sponsorship categories

 Sponsorship applications are classified using the following headings:
· Charitable – Queensland Law Society undertakes this type of sponsorship for benevolent rather than business reasons, however business objectives are still achieved through this.

· Marketing – this type of sponsorship offers the Queensland Law Society tangible, measurable business outcomes.

· Corporate – this type of sponsorship offers the Queensland Law Society the opportunity to market its corporate image and key messages.

Assessment of applications

Upon receipt of a sponsorship application, the Queensland Law Society will make an assessment based on the following:

Outgoing sponsorship assessment criteria

Key assessment criteria of any outgoing sponsorship will consider:

· Is the proposal in line with the Queensland Law Society’s corporate philosophy and marketing objectives?

· Does the applicant organisation have sufficient resources and have they demonstrated commitment to ensure appropriate recognition?

· Are there mutual benefits for both the Queensland Law Society and the applicant organisation? If so, what are these and how will they be measured?

· Does the proposal benefit the members and staff of the Queensland Law Society? If so, are these measurable?

· Is there likely to be any negative consequence to the Queensland Law Society from supporting this organisation?

· Does this proposal adhere to the sponsorship policy?
Outgoing sponsorship guidelines

The following guidelines have been designed to provide sponsorship applicants with the information they need to submit a proposal that meets the Society’s philosophy and marketing objectives.

· Queensland Law Society aims to provide financial assistance to organisations that can provide tangible and measurable commercial benefits in return for financial support. This may include branding, signage, advertising or promotions.

· Each sponsorship application should include a formal business case outlining the schedule of benefits, access to the key audience and terms of the agreement.

· It is recommended that the listed criteria above be addressed in the business case.

· Corporate and commercial sponsorships will include a contractual agreement between Queensland Law Society and the organisation receiving or providing the sponsorship.

· An evaluation report is to be submitted post each event.

· No employee or Council member of the Society shall receive any personal benefit as a result of the sponsorship.
· All applications for sponsorship should be directed to The Sponsorship Manager, Corporate Communications and Marketing.

Applications for sponsorship

All applications for sponsorship should be directed to:

Sponsorship Manager

Corporate Communication and Marketing department
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